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The TribeQa Group (TribeQa) publishes a series of articles to present her 

business proposal. The first article deals with identity, vision, goals and 

mission.     

--------------------------------------------------------------------------------------------- 

 

Who is TribeQa? 

TribeQa is a partnership, whose founding partners – Wayne Craig, 

Jaap Jongbloed and Robert Eikelboom – seek additional partners to 

expand the business. Our aim is to build TribeQa in a 100+ million 

company over the coming ten years. We seek ambitious partners who 

enjoy working on new ideas and intellectual challenges, understand 

the huge potential of collective intelligence, have a great network and 

who help us get funding for software (apps) development and sales. 
 

Our work is based on the leading principles of the wisdom of the 

smart crowd – diversity, independence, decentralization and 

aggregation.  The assumption is that under these circumstances, 

groups are remarkably intelligent, and are often smarter than the 

smartest people in them. The potential growth for business 

applications in collective intelligence is mind-boggling. 

 

What is it what we do? 

At TribeQa, we make people smarter. We make people smarter by 

helping them make better, wiser decisions in less time and with less 

stress.  
 

Our work is straightforward: we develop online business models that 

bring something new. We have developed formats in (a) investment 

advice, (b) leadership & innovation training courses, (c) internet TV, 

(d) social sales, (e) fund research, and (f) third-party investment 

distribution. In addition, we have set up projects for co-creation, 

investment competitions, performance reviews and idea generation.  
 

TribeQa is able to cover a broad array of sectors, because the 

formats have all the same underlying themes: collective intelligence, 

co-creation, social media, innovation and decision-making.  

 

What is our vision? 

The world is totally connected. Millions of people from Cairo, New 

York to Peking, Mumbai or Durban share ideas, opinions and 

knowledge with strangers, old friends or colleagues. All that 

knowledge is extremely valuable; the online equivalent of immense 

oil fields. Much of the world’s knowledge does not reside online, but 

in the minds of people. And when it is stored online, it might not be 

(easily) searchable or lacking context. We are only at the very 

beginning.     
 

The challenge is to aggregate more knowledge online and to 

transform knowledge in action (decisions) that solves 

needs/problems of businesses and consumers.  
 

Facebook, Google, LinkedIn, IBM, Quora, Twitter, and Wikipedia all 

have a deep and fundamental understanding of the value of 

knowledge. It is in their DNA. Knowledge is the gold, diamonds and oil 

of the 21
st

 century. Facebook and Quora (a.o.) are the best proof 

that transformation of (collective, implicit) knowledge in action 

through fast and accurate decision-making is one of the most 

promising business trends for now and the future.   

It is also an interesting area, because commercial opportunities and 

social relevance come together. Knowledge application will positively 

benefit society at large. Not for nothing, investors have put multi-

billion dollar valuations on companies like Quora or Facebook. In their 

slipstream, many companies will be able to build profitable business 

models based on some form of knowledge application. We aim to be 

one of them. 

 

How does it work? 

Just as Quora, TribeQa generates searchable and authoritative 

answers to questions. But our aim is to go a step further. Whereas 

Quora aspires to a repository of quality answers to ALL questions, 

TribeQa strives to combine answers to solve (complex) business and 

consumer problems.  
 

We break down all kinds of ‘problems’ in many smaller questions with 

clear and measurable answers. For each question, we seek the best 

answers from a collective of intelligent people. Than we design a 

series of questions & answers (Q&A) that solves a specific problem. 

Our decision model covers    
 

1. an overall Q&A framework   

2. collective intelligence   

3. current research  

4. risk analysis 

5. crowd validated products 

6. performance reviews 

7. communication   
 

We build our applications (mostly) by repackaging existing (open-

source) technology and harvesting public & private expertise. We 

are not inventors or computer whizz kids; we innovate by combining 

and rearranging existing services creatively. 

  

What is our mission for TribeQa? 

TribeQa makes people smarter by offering a framework for decision-

making that solves practical business and consumer problems, using 

collective intelligence harvested from thousands of private and public 

sources, and whose solutions are validated by independent 

consumers, and packaged in premium business models. 
 

                        ------------------- 
 

What is your opinion on …? 
We feel that our stakeholders are all part of our quest to ask the best questions 

possible and to find answers that lead to action (actionable intelligence) 
 

• What are your top 3 business trends for the future? 

• Is a billion+ $ valuation for Quora ludicrous? 

• Do you know of a company with a similar proposal? 

• What is your opinion on collective intelligence? 

• What is the range of services for knowledge applications? 

• Are you interested in the next paper? 
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